
SHS 1 Government Objectives Solution 

Section 4: State-Society Relations 

 
1. C: public opinion. 
2. C: It is dynamic. 
3. B: social networks. 
4. C: A survey or opinion poll 
5. B: face punishment at the next election. 
6. B: It is varied and diverse. 
7. B: an election. 
8. C: its quality is compromised, and it may not 

reflect good judgment. 
9. B: a watchdog. 
10. D: Balance or Impartiality 
11. B: media censorship. 
12. C: job creation. 
13. B: publish a correction and apologize for the 

error. 
14. B: print and electronic media. 
15. A: Independence 
16. C: make them vulnerable to influence from 

their advertisers or political financiers. 
17. C: serves as a crucial check on the power of the 

government. 
18. B: stopping the spread of hate speech that 

incites violence. 
19. B: win political power to implement their 

environmental policies. 
20. B: they have a broad membership base drawn 

from various sections of society. 
21. D: The National Secretariat 
22. C: manifesto. 
23. C: Polling Station Executives. 
24. D: wealthy business leaders and influential 

figures. 
25. B: there is a clear chain of command for 

organizing and campaigning. 
26. B: provide a constructive critique of 

government policies and offer alternatives. 
27. B: Sectional Pressure Group. 
28. B: Promotional Pressure Group. 
29. C: lobbying. 

30. C: influence those in power, not become the 
government. 

31. D: A protest or demonstration 
32. C: an insider group. 
33. B: pressure group using outsider tactics to 

influence public opinion and policy. 
34. B: represent specific interests that might be 

overlooked by political parties. 
35. B: responsiveness to the wishes of the 

population. 
36. B: be biased in favor of the owner's political 

party. 
37. B: have conflicting interests and lobby the 

government from opposing sides. 
38. B: To efficiently mobilize voters and 

implement a unified campaign strategy across 
the country. 

39. B: promoting media literacy and supporting 
independent, fact-checking journalism. 

40. A: To understand which policies are popular 
with voters and shape their campaign message. 

41. B: the Minister of Food and Agriculture. 
42. C: faster to form and mobilize around specific 

issues. 
43. B: pressure group. 
44. A: it cannot afford to pay its journalists to 

conduct lengthy, in-depth investigations. 
45. B: a free and fair election. 
46. B: provide an additional channel for citizens to 

engage with the political process between 
elections. 

47. B: its primary role is to mobilize and represent 
voters in that specific area. 

48. C: Balance. 
49. B: understand not just what people think, but 
why they think it. 

50. B: a dynamic interaction, where each one 
influences and is influenced by the others. 

 


